NERF Ultimate Championship
Twitter




i Highlights
OVerVIEW e Growth and Campaigns

e Best Tweets
e Working with NERF Brand

NERF UC Launch Campaign




<«  NERF Ultimate Championship

Growth and Campaigns T e
i U 7 LTMATE o0

'S( S &!\ ‘

Took over a small Twitter account, only having a / \u\h;‘\"‘“'“"f '

few posts and just 200 followers and nurtured it
through organic posts to over 1300 followers.
Navigated a balance between an authentic voice
and brand considerations, the tone for the st Doy Lo
Twitter was a process of trust building between
myself and the Brand team.

Edit profile

NERF Ultimate Championship
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Tweets

Main campaigns included: Trailer hype, Blaster
Highlight series, Beta announcements, launch
day marketing push, retweeting influencer
unboxings, and answering player questions.

NERF Ultimate Championship
Important Update on the Future of NERF UC
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i Darts, camera, action! %

The moment you've all been waiting forl NERF Ultimate Championship’s
Gameplay trailer is HERE. Sit back, relax, and watch all the glory and
Get hyped and be ready for the electrifying NERF action awaiting you.

competition that awaits you in the arenal
Wishlist Now: oc

... Now, how we feeling? @
See you in the Arena soon, rookies!
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The results of our DevBlog Topic poll had Blaster Mechanics BLASTING
It’s HERE! Want to be among the first to playtest NERF Ultimate away the competition and winning as the focus for our first DevBlog!

ionship? r T nthusi
Champ ons = p Whethe you're a VR Vet or anew VR enthusiast, we While we’re hard at work getting that ready, here’s a sneak peek of a few
want YOUR input!

of the mechanics! 89

Fill out the questionnaire for a chance to be part of the limited Closed
Betal

NEDULTIMATE

HAMPIONSHIPS

SIGN UP FOR
BETA NOW!

Fill out the pre-screening survey
and be among the first to play
the game.
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Y t a blaster, and t a blaster, AND YOU GET A BLASTER! i
ou get ablaster, andyou geta blaster ® The first day of April is here and we thought, hey, why not do a poll fora

#NERFVR #VRGames #GameDe\ Totally Real and Not Fake game mechanic for NERF Ultimate
Championship?! What do you think community, which should we
Definitely Add No Jokes Really? @9

Golden Blaster
TRIPLE Jump
Clean Up The Darts Mode

Other (Comment below!)




Working with NERF Brand

NERF is a big brand, appealing to all ages with a particular set of concerns
when it comes to its public and social presence. Almost every Tweet was first
read over by Scott Ozarski, the Brand Manager for NERF at the time. We
worked closely and collaboratively on crafting messaging and tone, ensuring
both that the needs of our small, indie game studio were balanced against the
wider brand considerations.

This was a very fruitful and mutual relationship, as both Scott and | would
often bounce ideas and copy off of each other, and | am quite comfortable
now with working within a larger brand as well as appealing to a smaller niche
community, having written and advocated considering boths unique needs.



